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WHO ARE WE?
KR Creative Strategies (KR) specializes in marketing services for agricultural and 
natural res ourc e organizations . Many of  us  previous ly worked for North by 
Northwes t  and public  c ons ervation or agric ultural agenc ies . W e have s erved the 
farm ers  and ranc hers  of  W as hington for m os t  of  our c areers  on projec ts  inc luding 
m arketing, polic y, and c om m unic ations .





Wheat & Potatoes 
join together to 

c reate W as hington 
Grown and hire 

NxNW  to produc e a 
13 epis ode T V s how
(other partners  als o 
s ign on in s upport)

20 13 1s t E m m y win

20 16

20 21

R ec eive a 4- year 
US DA grant is s ued 

by W S DA, 
inc reas ing budget 

to inc lude 
m agazine, 
tradit ional 

m arketing, events , 
and im proved s oc ial 

m edia pres enc e

20 22

R ec eive an 
additional US DA 
grant is s ued by 

W S DA to foc us  on 
international 

m arketing. T rips  to 
Vietnam  & Mexic o. 20 23

4th E m m y win 
for our Vietnam  

J ourney 
epis ode

20 26

E ntering our 
14th s eas on 

with s upport 
f rom  

agric ulture, 
c ons ervation, 
his tory, and 

ports







2026 FOCUS 
We're pursuing ambitious goals while working with fewer 
resources than in previous years
● We want to reach a younger audience , 

realiz ing that this  will be done through 
nontradit ional m eans .

● W e want to continue to build a high quality 
popular television show whic h helps  us  reac h 
urban audienc es  and legit im izes  our program .

● W e want to develop new partnerships to 
better balanc e the f inanc ial im pac ts  of  our key 
s pons ors .

● F inally, we want to support our agricultural 
community more through s tronger m es s aging 
that educ ates  our audienc e about the realit ies  
of  farm ing and ranc hing in W as hington s tate.



2026 so far…

● We spent fewer digital ad dollars and our organic reach 
increased

● KIRO did not air the program in Q1 due to a c leric al error

● W e foc us ed on increasing Washington views on YouTube
and have s uc c eeded exponentially (s ee c hart) and the 
average view length is more than 2 minutes

● W e als o foc us ed on increasing TikTok and Instagram views
and have s uc c eeded

We launched Season 13 through broadcast and online channels in January.



2026 so far online…



2026 so far online…



ACTIVITY BOOK
We distributed more than 

12,000 in 2024 & 2025. Already 
distributed 4,000+ in 2026!



SPECIAL EVENTS
Washington State Fair

Bloomsday
Apple Cup

Spokane Farm Fair
Skagit Farm Circle



SEASON 14 THEMES
Labor, Water, Cost of 
Farming, Technology



SEASON 14 DASHBOARD



Where we are heading this season
● T he journey of  W as hington 

turfgras s  to L um en f ield for 
the W orld Cup

● T he E llens burg R odeo
● Cons ervation dis tric ts
● Pike’s  Plac e Market 

adventure
● W S U Dairy and m aking 

Cougar Gold c hees e
● A Yakim a to Pros s er wine 

tour
● Oakes dale Mill & Port  of  

W hitm an
● E AS C & Port  of  E verett



SEASON 14 
AWESOMENESS!



WHITMAN CO.
EPISODE



OAKESDALE MILL
& PORT OF WHITMAN

FEATURE



WE WOULD LOVE TO 
PARTNER WITH MORE 

PORTS IN 2027!
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